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ABSTRACT 
 
Entrepreneurship has led to the ever increasing and continuous growing field of 
entrepreneurship education. However, there are growing concerns about the effectiveness 
of the programme in forming entrepreneurial intention and the ultimate advancement of 
enterprising behaviour. Hence, this study investigated the relationship between perceived 
effective entrepreneurship education and entrepreneurial intention, while considering the 
role of perception of university support, perceived creativity disposition, entrepreneurial 
passion for inventing, and entrepreneurial passion for founding a business venture. To 
validate the model, data from 595 university students were analysed using the Partial 
Least Squares Structural Equation Modelling (PLS-SEM). The findings showed that all 
the hypothesised direct relationships were supported except for the relationship between 
perceived effective entrepreneurship education and entrepreneurial intention. Similarly, 
the hypothesized mediating relationships were supported. In addition, only two 
hypothesized moderating relationships were supported, but not the moderating effect of 
perception of university support on perceived effective entrepreneurship education and 
entrepreneurial passion for founding. Based on the findings, this study contributes 
theoretically by extending the use of both the theory of planned behaviour and Shapero’s 
entrepreneurial event model framework to increase the understanding of the relationship 
between entrepreneurship education and entrepreneurial intention. Methodologically, this 
study contributes by employing the hierarchical modelling using PLS-SEM to explain the 
relationships developed. In practical terms, the findings provide the stakeholders 
responsible for entrepreneurship development a better picture of the formation of 
entrepreneurial intentions, as well as the impact of potential venture initiators’ beliefs and 
perceptions on their intention to commence a business. Overall, it enables the government 
and the policy-makers to direct thoughts and resources on young adults who are likely to 
form entrepreneurial intentions, and consequently, create business ventures. 
 
Keywords: entrepreneurship education, university support, creativity disposition, 
entrepreneurial passion, entrepreneurial intention   
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ABSTRAK 
 
Keusahawanan telah menjadikan bidang pendidikan keusahawanan semakin berkembang. 
Walau bagaimanapun, terdapat kebimbangan yang semakin meningkat tentang 
keberkesanan program ini dalam membentuk niat keusahawanan dan memajukan 
perlakuan berdaya usaha. Oleh itu, kajian ini menyiasat hubungan antara pendidikan 
keusahawanan yang berkesan dan niat keusahawanan, dan mempertimbangkan peranan 
persepsi sokongan universiti,  kreativiti peribadi, semangat keusahawanan untuk 
mencipta, dan semangat keusahawanan untuk penubuhan usaha teroka baharu. Bagi 
mengesahkan model, data telah dikumpulkan daripada 595 pelajar universiti dan telah 
dianalisis dengan menggunakan Partial Least Squares Structural Equation Modelling 
(PLS-SEM). Dapatan kajian menunjukkan bahawa semua hubungan langsung yang 
dihipotesiskan disokong kecuali hubungan antara pendidikan keusahawanan yang 
berkesan dan niat keusahawanan. Di samping itu, hubungan pengantara yang 
dihipotesiskan turut disokong. Selain itu, hanya dua hubungan penyederhana yang 
dihipotesiskan disokong, tetapi bukan kesan penyederhana persepsi sokongan universiti 
terhadap pendidikan keusahawanan yang berkesan dan semangat keusahawanan untuk 
penubuhan. Berdasarkan dapatan yang ditunjukkan, kajian ini menyumbang secara teori 
dengan meluaskan penggunaan kedua-dua teori tingkah laku terancang dan 
keusahawanan rangka kerja model acara Shapero untuk meningkatkan kefahaman tentang 
hubungan antara pendidikan keusahawanan dan niat keusahawanan. Dari aspek 
metodologi pula, kajian ini menyumbang dengan menggunakan model hierarki PLS-SEM 
untuk menjelaskan hubungan yang dibangunkan. Dari segi praktis, penemuan 
menawarkan pihak berkepentingan yang bertanggungjawab membangunkan 
keusahawanan satu gambaran yang lebih baik mengenai pembentukan niat 
keusahawanan, dan juga kesan kepercayaan dan persepsi bakal usahawan terhadap niat 
mereka untuk memulakan perniagaan. Secara keseluruhannya, ia membolehkan kerajaan 
dan pembuat dasar mengajukan fikiran dan sumber kepada golongan muda yang bakal 
membentuk niat keusahawanan, dan seterusnya memulakan perniagaan. 
 
Kata kunci: pendidikan keusahawanan, sokongan universiti,  kreativiti peribadi, 
semangat keusahawanan, niat keusahawanan 
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CHAPTER ONE 
INTRODUCTION 
  
1.1 Background of the Study 
 
Entrepreneurship has become a worldwide programme because of its significant 
contributions to the economy of countries through job creation and generating high 
employment, innovativeness and creativity, social development and economic growth 
(Timmons, 1999; Shane & Venkataraman, 2000; Thurik, 2001; Carree & Thurik, 2003; 
Acs & Audretsch, 2005; Audretsch & Rowley, Baregheh, & Sambrook, 2011, Prakash, 
Jain, & Chauhan, 2015). Developed countries, such as USA, Japan, and Germany have 
all enjoyed economic growth due to the presence entrepreneurs (Prakash, Jain, & 
Chauhan, 2015). Entrepreneurship has a simple meaning of starting a business to a more 
complex definition involving independence, creativity, innovativeness, initiative, and 
risk-taking (Bruyat & Julien, 2001). Opportunity identification is, thus, the beginning of 
entrepreneurship and the procedure is obviously intentional (Wang, Lu, & Millington, 
2011). 
 
Moreover, the aspect of entrepreneurial intentions (EI) is necessary to comprehend the 
entrepreneurial process since it precedes entrepreneurial behaviour (Krueger & Carsrud, 
1993; Arendt & Brettel, 2010; Gámez-González, Rondan-Cataluña, Diez-de Castro, & 
Navarro-Garcia, 2010; Lin, Lin, & Lin, 2010; Zhang & Duan, 2010). Intention is also the 
The contents of 
the thesis is for 
internal user 
only 
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